


A growing number of youthare
unmotivated and unchallenged in
school and life in general, seen
through their truancy; juvenile
delinquency; lack of mativation to
do their school work; school drop
outs; drug and alcohol use; and
a growing number of reported
suicidal ideation reported by
counselors, teachers and youth
workers,

Victorious Living Foundation has a growing
waiting list of mentees referred through their
schools, parents, court of guardianship etc.
In addition, our work in the community with
boys and young men idly sitting on the biocks

reveal that many feel that no opportunities

for advancement exist for them. Therefore,
they rob, steal, commit petty crimes and even
more serious felonies; others unfortunately
become crime victims and even participate
in murder. Moreover, this issue with youth
violence and delinquency is global; therefore
our project meets a universal need.

We have begun job shadowing/
mentorship on a small scale with
our mentees by partnering with
the Sunrise Rotary Club, and this
is going well thus far. To reach
more youth however, beyond our
mentees, who have been disen-
franchised and not in any orga-
nized groups, it is imperative that
we launch “Second Chance.” '

We need to reach and empower our youth and adults and give them a second chance!

Therefore we want to officially
launch our “Second Chance”
program whereby we provide
viable alternatives and oppor-
tunities for these youth through
sustainable community partner-
ships whereby we connect youth
. we reach on the streets; those
who are focused, as well as those
in our mentorship program; with
participating businesses who we
feature in the community and
‘Ng through the media as “Youth-
nofriendly businesses.”

In a quasi-survey conducted among youth on
St. Martin, at least 52% of youth desire to
own their own businesses. Moreover, many of
these youth who hang idly on the block also
have strong entrepreneurial desires. With
their involvement in bad company however,
they utilize these skills to sell drugs and
engage in other illicit activities. This phenom-
enon is further reinforced as many youth
feel marginalized and disconnected from the
adult/business world, and have been stigma-
tized in many ways that they “are not capa-
ble of accomplishing anything.” As this cydle
continues, it becomes a self-fulfilling proph-
ecy and many of these youth end up being
statistics in our jails through crime, violence
and delinquency.

Recognizing the incredible poten-
tial that exists among our youth,
through interacting with those on
the “block” as well as those who
may be more focused in and/or
out of school, Victorious Living
Foundation has embarked upon
our “Second Chance” project in
conjunction with a number of
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partners including the Tallahassee &
St. Maarten Foundation. §
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At the canclusion of each session, attendees
will be allowed to write an essay on “why
I want to be the apprentice for [session
teacher name inserted].” One winner
will. be selected within one week of the
departure of each presenter. The winner

will win:

An entrepreneur one-on-one planning
conference call with the presenter;

A business plan analysis conference call
with Ascendant Strategy Group (www.
ascendantstrategy.net),

Ephren Taylor's E-Book “How to Start a
Company with Zero Dollars,” and a signed
copy of a book or CD from the presenter.

I

For St, Martin’s most “Elite Entrepreneur
$500 + a 4 month virtual apprenticeship
with Ascendant Strategy Group and a 2
month virtual apprenticeship with the
presenter of their choice will be awarded.

At the conclusion of the Apprenticeship the
Elite Entrepreneur will have his/her web
site developed.

Every participant with one or fewer absences
from the entire program will receive an
Elite Entrepreneur Course Certificate wii
allows him/her to have 20% off of Y
the presenter’s products and is valid for t

rest of his/her lives. i

Internships and/or apprenticeships wili al '5

be developed with participating loca i-
nesses that embrace the philosophy pf the
Elite Entrepreneur Series. 0




“THE IMPRESSIVE LINE-UP OF ELITE ENTREPRENEURS

WHO ) £ HE? Ephren Taylor is CEO of C|ty Capltal Corporatlon (Other CT CC)where he is
" responsible for the strategic posrt:omng and ovérall profitability of mridti- mllllon doltar corpora-‘- )
tion recognized by the Wall Street Journal as one of the “Top 100 Sooally Consoous Corporat[ons=- . o
..+ .- inthe United States.” Named by The Michigar Chronicle as one of the top “ten Pedple makmg a oL,
" EPHREN - globaldifference,” at 26 years old Ephren W, Taylor I1 is currently the youngest Afncan-Amenmn e
L o : . CEQ ofany publicly traded company in United States history, Taylor began | his career W|th hrs firgt™
e TAYLOR business venture as a videogame developer and bwlt a mu]h-mlllron dollar tech ology company,
: g GoFerretGo.com by the age of 17, <L . ) :

. “-WHAT MAKES HIIV% AN EuTE ENTREPRENEUR’ S L

+ . Created a wdeo game at age 12 and became a. mrlllonalre by 17; R ‘. : R R “
. Has ralsed. ovs_-r 50 million dollars i in |nvstment capital for hrs compames, T )
e E
C

. Has taken 3'companies puiblic an the stock market;s, | R
v Has appeared on Montel. W||hams, ABC 20/20 CNN and l5 a Wall Street Joumal Ber.'t
Sellmg Author . : . . g

rot

U WHO 1S HE? Currently, the Arthur Wylle brand is one of the hottest celebrlty entrepreneurs :
7 brands in the.country. His ventures started .out of. his dorm room . and, he-gained millicnaire
el vstatus by ‘the time he was 26. Wylié i isthe founder and CEQ of Wylie Enterpnses, Inc, where he
. Toversees $450 millich in assets, transactrons, insurance, mtellectual properhes and real estate
" His current projects are in filim development spealong engagernents celebnty evenls book and §

CD pubhshrng and real estate ventures rnternahonally - B . R

& r-,outs.Lgujr_MAN}:”“"

Jersey,- Loms got hls start in professronal sales - -

by knockrng on'50 dodrs a day In New York City. e

. Louis hiaé made’over 10,000 cold calls;in gerson-"

’ ,and on‘the telephone ‘He has been ‘a.top sajés -

. rep,. sales. manager and sales trainer “for the last

(’12 years Hehas' giver-over. 1, 000 presentattons,
workshops and: semmars-:- R

PR

¢ He arguably has nore. knowledge on what
K makes young entrepreneurs succtssful than

Ry anyone ‘else in'the world; | - :
- He is a sal% mastenmnd

WHO IS HE? Louis’ Lautman is. the Executwe
Producer of the Young Entrepreneur Soaety
Film. or."The Y.E. S. -Movie,” Originally frorn New

Only person ever to bnng together 30
peopte who became’ mdllonalrea by age 30

rt(TheYES Movre),,, TR IR

A PR S i S

N WHAT MAKES HIM AN ELITE ENTREPRENEUR’

T .-: -‘Negotrated a'five filfn deal for NY Tmes Best Sellrng Author Omar Tyree T
- =~ Created a 450 million°dollar énterprise from his collegé dorm Foom; L7 T
© & Sold his company off to a successful ﬁnancral mstltuhon T

WHO Is HE? Now ofﬁcrally retlred after his 14th NBA season (the 4th wrth his hometown Cleveland; ‘R
(:a\.valrers)r Enc is sennng as an analyst ‘for Turner Sports NBATV» He has been one of: lhe Ieagues ‘1

Erlc's wife DeShawn, who i featured on. Bra\ro W Real Housewrves of Atlanta s founder and CEO of | '
their lifestyle consulting companny {www. GStarereStyle com) DeShawn hag also been quite’ actrve with .

. her own community visian and founded the DeShawn Snow Foundatron (Wi deshawnsnowfoundation. -
. org), of which Enc isa board member The DeShawn Snow Foundahon focuses on empowenng young
mothers and glrls R ) !

J’ : et s

WHAT MAKES HIM AN ELITE ENTREPRENEUR” i

- :\3 SCel T e Fast Fiurd and Flexrble decrsron makrng as' done dunng his career as'a
MR o5 T ' Lot e Created succssful busmesses dunng hlS p[aymg career _

B nares W Fer, g

"'SIRENA

WHO IS SHE'-P At the age of seventeen, Slrena Moore, a self motivated
. hlghly ambmous teenage mother entered the corporate "world by workmg
-+ for, mdustry leaders such'ag WlIIard Morgan Staniey Dean Witter, Advest -
B L and Palm sInc. Her ob;ectrves were to obtam the: Skl“S necessary to-fulfill - e

B her dream of! beoommg an; entrepreneur In 2002 at the 3ge. of 21 years : ;_' .

WHAT MAKES HER AN El.lTE ENTREPRENEUR'-‘ % §

her father’ Theodore Moore;*Sr to fon'n Elohlm
_Cleanrng Contractors Inc,a full sewrce construc- .

ser'vlces to. general contractors and constructton
management ﬁrms throughout the Tri-State area.
(Phrla NJ-DE) Mg, Moore has’ ukilized her ﬁnan-
cial- planmng, marketmg, orgamzatlonal and’
:«managenal skills, acquired from past employme

éxperiences, to successfully ‘grow a multi- mrlh:g
dollar busmess i under five years.: CE

’ Created multrm:llron dollar company wrthn ’

5 years, while caring- for her two daughterﬂ. -
inther early 205, oLt u

_Always keeps her fa:th ﬁrst

B
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WHO IS HE? Omar Tyree, & New York Times best-selling author, a 2001 NAACP Image Award-
recipient for Outstandlng Literature in Fiction, and a 2006-Phillis Wheaﬂey Literary Award winnér
for-Bady of Workam Urban Flctlon, has published 18 bools and has over 8 mlllson readers S
woddmde 2 _ , - -

' With a degree in Pnnt Joumalism from Howard: Umversrty in. 1991, Tyree has been reoognlzed
as one of the'most rerowned contemporary writers in the" African-American community.” Heis’:
also’ ‘an informed-and passionate speaker an various community-related and intellectual topics.. -
Now entering the world of feature films, business lectures, and urban chnldren s books Tyree is .

". ‘a tireless creator and vrsronary of few Irmrtatrons . ST ,

WHAT MAKES HIM AN EUTE ENTREPRENEUR7 PR B R Lo L
N .5 - - N - . : -
. Created own‘pubhshrng company, led te him srgmng a seven ﬁgure book deal wrth
Simon & Schuster; .
+. Hasafive ﬁlm deal for feature motion piCtUI‘ES, Co : :
s Robust speaker utlllzes publrc speakmg to sell producbs a - T ’

- - - -

WHO IS HE? Neal Lemlein began his film marketrng career wrth the advertlsmg agency, Doyle
Dane Bernbach, where his first project was "Star Wars.” AS Senior Vice President, Marketing and

FENORRIS PEARSON

"~ WHO IS HE? This former VP of two fortune.

50 compang& before the age of 40 (Dell and
. Motorola) is an entrepreneur, -innovator and -
“human ‘capital gxpert. Fenorris Pearson \is

. currendy the CEQ of Glabal Consumer Innovatron o

Inc (www., g[obalconsumennnovatson com). He

- and his innovation team define the next ‘big idea”

_and produce consurner products and services that
drsrupt the competitive: Iandscape and generate "
révenue through bllhon dollar concepts .

- WHAT MAKES HIM AN ELITE: ENTREPRENEUR?

e .“He had a six figure tontract within’ the ﬁrst : '{-_
7 -weekof starting his business; .

"» +_Finds the right talent, has on his team .
former key players from AT&T Belisouth,
3M, ‘Merritl' Lynch, De!oltte, and Paramount. o
.o :Has relationships with corporate éxecutives,

*7 venture capltalrsts athletes, and celebrities.

Media Services, at Twentieth Century Fox, he was respansible for the development and execution . ';

of all of the studio’s meatncal media-marketing campaigns. Signed by D'arcy Masius Benton and !

Bowles to found the agency’s entertainment: division, he brought Paramount Pictures and. NBC™

Televrs;on into the fold, generahng brlhngs of more than $100 million i in less than twelve months
+

WHAT MAKES HIM AN ELITE ENTREPRENEUR"

+  Former VP for Twentieth Century Fox and Universal.Studios;. i R ST TS R
»  One of the greatest film industry marketers of all time; ~ - : IR A ’
= "CEQ of Around The Bend Media (www, aroundthebendmedia, com)y speoallzrng in ﬁlm

financing; film marketing, and execuhve production; | .
 Currently has a elate of ten films for release over the next 5 years.’

'RAMON .

WHO IS HE? One of the most aocomplrshed young attomeys in the ooumry, Chestnut founded Chestrut .
Law Firm, LLC, based in Gainesville, FL with the motto “Pursumg Justice.Because You Deserve It”.;' N
Simply stated by Chestnut “We help the people who neéed help the most" - ‘ T

Under his teadershlp, the firm has partlapated i multi-million d-otlar crvrl tnaIs alongsrde his mentor, )
famed civil litigatorWillie Gary; won millions of dollars in settiements for. their drenls, and successfuﬂy (

¥

- argued an $800 milllon dolar dasa actlon setdement against Blg Tobacco S ;

FES

) © WHAT MAKES HIM AN ELITE ENTREPRENEUR? ',

NaCHRIS S - . :
CHESTNUT & Created multlmlthon dollar law firm by age 30; - T we

- Coe . Was recogmzed by President’ Barack Obama as one of the top emergmg leaders in the counh'y

L]

“

i~ WHO IS HE?:Notid as one of the Top Twenty-Five Most Inﬂuential Peop!e

';_ in the Capital City.of Flonda by the Tallahassee, Democrat Editorial Board '
- Alexander was the youngest person to recerve this recogmtron“ o 2
: Alexander is a.former Studerit Body President/ :

Unwer5|ty Trustee of Florida -A&M University.
" He also spearheaded efforts:to_establish the

. Florida Access. and: Diversity Commission that
recommended to ‘the Florida Legislature a
. 38.6 miltion ‘plan fo increase Need Based ‘Aid.

‘-for'students seeking higher, education. He is
= the Community & External Affairs Aide to the

Honorabie Ta!lahassee Mavor John R. MarlG L

WHAT MAKES HIM AN ELITE EN'TREPRENEUR’ g

» .nPreadent&CEOofCIutdrSh'ategres,acuthngf

.edge full service Personal Management-
". Consulting ~ Firm providing strategrc

’ management in the areas of Ph:lanthropy

" Development/Foundation - Management,m
- Brand' Management, and Govemmental
[ -Campalgn Consulting; “T ,

‘Recordlng Artist &' Producer Ashanti Fc

" "Pivotal” Point’ Enterprises, ‘and- DIStII"IQUI‘ 6
" Young Gentlémen of America, Inc: * -
¢ Manages the day-to-day operahon of th _D
" Florida Student Association. -
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Members of Y2X, VLFs mentorship program, Family &
Friends Network™, The former commissioner of Sports and
Youth at the time, M. Buncamper Molanus, PSVE Academy
student volunteers with VLE VIF director, and members of
the Tallahassee St. Maarten Foundation during the launch
of Xtreme Youth Fest 2009 at the VLF Healing Restoration &
Training Center on Back Street, Philipsburg.

Fenorris Pearson of Global Innovations impacting youth on
St. Maarten during VLFs youth wing, Y2X's Xtreme Youth
Fest 2009.
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